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ne of the most significant
positive effects of social
media on the healthcare
industry is the ability to
educate and empower pa-
tients. Patients can access information
about their health conditions, treat-
ment options, and preventive measures
on various social media platforms.
About 60% of adults in the United
States use social media to gather health
information.! The increase in access
to health information has allowed
patients and people to gather more
knowledge and make informed deci-
sions regarding their healthcare and
can lead to better health outcomes.
Social media platforms also have
made it easier for healthcare profes-
sionals to communicate and collab-
orate with each other. Social media
platforms such as X (formerly Twit-

podiatrym.com

[

“Social meEha has ha
both positive and negative
effects-on physicians.

BY VIKASH AYYAPPAN AND JANIS COFFIN, DO

ter), LinkedIn, and Facebook can fa-
cilitate knowledge-sharing among
healthcare professionals, leading to
better patient care.? For example, doc-
tors can use Facebook groups and
Facebook Messenger to discuss gener-
alized doubts, share knowledge, and
seek advice from their peers to benefit

as increased physician involvement in
public health initiatives.

Physician Influencers

Social media platforms have in-
creased the visibility and influence
of physicians in today’s society.
Through social media, physicians can

About 60% of adults in the United States use social
media to gather health information.

the overall community. Social media
networks provide a large platform for
physicians to engage in public health
advocacy and promote health policies
and initiatives. Physicians can use so-
cial media to raise awareness about
public health issues, advocate for
policy changes, and encourage com-
munity involvement in health-related
activities. According to Hawkins et
al.,* 72% of physicians reported using
social media for public health advo-
cacy, which has led to public engage-
ment on major health issues, as well
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build a personal brand, share their
expertise with a wider audience, and
establish themselves as thought lead-
ers in their field. Roughly 72% of
physicians reported that social media
had a positive impact on their ca-
reers.” Dr. Noc, a TikTok influencer
with 1.7 million followers, shares his
health advice with people daily on a
global scale. This demonstrates the
influence physicians have on the gen-
eral public, as well as the vast num-
ber of opportunities to share tips for
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health and well-being with the world.

Facebook, the world’s largest so-
cial media platform, has had a sig-
nificant impact on physicians in the
healthcare industry. With more than
two billion active monthly users,
Facebook has become one of the most
powerful tools for communication,
information sharing, and patient en-
gagement. The Facebook platform
has made it easier for physicians and
healthcare professionals to communi-
cate and engage with their patients.
A study by the University of Pennsyl-
vania found that patients who inter-
acted with their physicians through
Facebook were more likely to follow
their treatment plans and achieve
better health outcomes.’

Physicians can use Facebook to
send appointment reminders, share
health tips, and answer patient ques-
tions. This has resulted in improved
patient engagement and communica-
tion, which can lead to better health
outcomes.

Facebook also has been an effec-
tive tool for communicating health in-
formation to the public.° Public health
agencies can use Facebook to share in-
formation about disease outbreaks, vac-
cination campaigns, and other health-re-
lated issues. This has led to increased
awareness, prevention, and screening.

Implications and Risks

Although Facebook’s innovations
can be very valuable for physicians,
one of the biggest concerns associat-
ed with its use is the risk of breaches
of patient confidentiality or HIPAA
violations. Physicians and healthcare
professionals are required to main-
tain patient confidentiality, but Face-
book makes it easy for physicians and
healthcare providers to post infor-
mation without realizing this could
be considered a HIPAA violation. A
study by the University of Florida
found that 57% of medical residents
reported that they had seen violations
of patient confidentiality on social
media platforms, including Facebook.”

For example, healthcare providers
and researchers may use Facebook to
recruit patients for studies or to com-
municate with patients. If proper secu-
rity measures are not in place, this can

result in the unintentional disclosure
of patient information, violating many
state privacy laws or HIPAA regula-
tions. It is imperative that healthcare
providers and researchers understand
and adhere to strict privacy and se-
curity protocols to ensure that patient
confidentiality is maintained.

Online reviews have become an
increasingly popular way for patients
to share their experiences with the
rest of the world. While online re-
views can be helpful in providing pa-
tients with useful information, they
can also have significant life-chang-
ing impacts on physicians and the

negative consequences for health-
care professionals and facilities. One
study™ found that only 35% of online
reviews of physicians were based on
actual patient experiences.

Negative reviews can damage the
reputation of healthcare professionals
and facilities, which can lead to a de-
crease in patient volume and revenue.
A single negative review can result in a
significant decrease in patient volume."
It is clear that online reviews are highly
biased. Generally, there is a bias with
negative reviews toward physicians
online.” Patients who are dissatisfied
with their care are more likely to leave

Patients who are dissatisfied with their care are more

likely to leave negative reviews, whereas those who are

satisfied may not leave reviews at all.

healthcare industry. Online reviews
on social media communities such as
X and Facebook have increased trans-
parency in the healthcare industry. Pa-
tients have easy access to major social
media platforms and can place online
reviews to share with healthcare pro-
fessionals and facilities, which can
provide valuable insights for others
looking for healthcare services.

Because it is easy for people to
access such data online, about 35%
of adults in the United States have
used online reviews to make daily
decisions, including their decision on
certain healthcare providers.®

Online reviews can also contrib-
ute to increased patient satisfaction.
Patients who use online reviews to
choose their healthcare providers are
more likely to be satisfied with the
care they receive.” Online reviews,
used by potential and current patients,
can be highly influential in gather-
ing information about their healthcare
provider, which could lead to a posi-
tive or negative impact when making
informed decisions for their future.

Online reviews also carry risks.
One of these is that online reviews
are not reliable sources to make as-
sumptions from. Anyone can post a
review online, whether or not it is
accurate. This can lead to the spread
of misinformation, which can have
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negative reviews, whereas those who
are satisfied may not leave reviews at
all. This can create an unbalanced rep-
resentation of healthcare professionals
and facilities online.

Challenges, Misinformation, and
Burnout

Although social media has brought
many positive changes to healthcare,
it can have negative impacts on phy-
sicians in today’s society. One of the
most significant of these negative im-
pacts is online harassment and bully-
ing. Social media platforms can pro-
vide a space for patients to voice their
opinions and share their experiences,
but they can also be used to attack and
harass physicians. According to one
study,” almost 25% of physicians re-
ported having been personally attacked
or having witnessed a colleague being
attacked on social media. Physicians
may become the target of online ha-
rassment, which can lead to mental
and emotional distress, and even affect
their clinical practice.

Social media also has contributed
to the spread of misinformation about
health and medical issues. Many peo-
ple use social media platforms to share
health-related information and advice
that can be misleading or inaccurate.
Physicians may find themselves hav-
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ing to deal with patients who have
been misled by the information they
have read on social media. According
to several different studies,'*'* 31.2% of
health-related tweets are spreading in-
accurate information, and nearly 75%
of the most popular health-related vid-
eos on YouTube contained misleading
or inaccurate information regarding
COVID-19 during the peak of the out-
break in the United States in 2020.

Social media platforms have made
it easy for anyone to share information,
regardless of whether or not it is accu-
rate. As a result, there is an increased
risk of misinformation being spread on
social media, which can have negative
consequences for patients.

Social media also can be a
time-consuming distraction for phy-
sicians. Physicians may find them-
selves spending more time on social
media than they should, which can
affect their productivity and clini-
cal practice. One study* found that
nearly 50% of physicians reported
that social media use had a negative
impact on their productivity. In some
cases, physicians also may struggle
to balance their personal and profes-
sional lives due to social media use.

Finally, social media use has led
to a decrease in job satisfaction for
physicians who use social media reg-
ularly. Physicians may become over-
whelmed by the amount of negative
feedback they receive on social media
and feel that their efforts to engage
with patients on social media are not
appreciated. This can lead to feelings
of burnout and reduced job satisfac-
tion. Physicians who reported nega-
tive experiences on social media were
more likely to experience burnout."”
When physicians experience burnout,
they may be less attentive and less
empathetic, and this could result in
misdiagnosis, medication errors, and
other adverse outcomes for patients.

Conclusion

Social media has had both pos-
itive and negative effects on physi-
cians and the healthcare industry.
Although social media has facilitated
patient education and empowerment,
better communication, and collab-
oration, it also has raised concerns

about patient confidentiality breach-
es, the spread of misinformation, and
the risk of burnout among healthcare
professionals. As the use of social
media in the healthcare industry in-
creases, it is essential for physicians
and healthcare organizations to take
steps to mitigate these risks and max-
imize the benefits for the future. PM
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